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Landscape analysis 2014

• Lack of awareness in broader health  
community of progress 

• Need to focus on 
–coordination, 
–public awareness building and 
–championing rabies work

• Reach outside the rabies community



Campaign briefing
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Background

World Rabies Day was created in 2007

WHAT: A day of declaration and action 

WHY: To raise global awareness about rabies

To promote education in local communities to control and 
prevent rabies

WHERE: All countries, from international to local levels

WHEN: Annually on September 28

We now plan to turn this into a year-round campaign –

End Rabies Now
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How End Rabies Now supports global elimination
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Objectives

The End Rabies Now campaign aims to:
• significantly raise the profile of rabies as a global health 

challenge that demands international attention and active 
support to save lives. 

• highlight progress made on rabies elimination, and 
• share partner stories of their efforts in this area.

In order to:
Inform key stakeholders (policy makers, journalists) looking for 
compelling facts, statistics and stories on the challenges of and 
solutions for rabies. 
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Key messages



Unique branding
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• Website: EndRabiesNow.org

• Facebook: EndRabiesNow

• Twitter: #EndRabiesNow
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Campaign look and feel
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Main platform – EndRabiesNow.org



11

Website: interactive global map
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Website: facts and partner stories
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Website: attracting partners and endorsers
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Website: Resources
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Website: supporter actions
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Campaign plans

• Facebook and Twitter updates and cross promotion

• Targeted media outreach

• Celebrity endorsement

• Specific supporter actions

Facebook banner

Twitter 
thumbnail

Website badge
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Launched in February 2016
House of Lords, London

Partners



Thank you

END
RABIES

NOW
dotORG



Thank you.
EndRabiesNow.org

• Sign up to support the campaign and receive 

updates

• Help us to find potential endorsers

How you can help


